
SKILLS

natasha.marie design.with.natasha@gmail.com

www.natashamarie.ca
www.linkedin.com/in/natasha-marie

EDUCATION

CONCEPT.PROJECTS

CONESTOGA COLLEGE - GRADUATE CERTIFICATE
Interactive Media Management – Interaction Design  
Kitchener, ON. | September 2020 – May 2021 [expected]        Currently: 4.0 GPA

UNIVERSITY OF WATERLOO - BACHELOR OF ARTS
 

Honours Fine Arts – Art History and Visual Culture 
Waterloo, ON. | September 2009 – December 2015 

TEAM LEAD - FASHION JEWELLERY  
Raffi Jewellers Inc. 
Cambridge & Waterloo, ON. | Dec. 2015 - Jul. 2020
   

Empowered teams at both locations to utiluze best practices 
when it came to meeting brand standards; providing the best 
client experience and driving sales through proper visual 
merchandising. Established rapport with clients by providing a 
great client experience through understanding their needs to 
‘solve their problem.’   

 

CO-CURATOR
UW | Two Exhibitions For Undergrad Degree
‘Body.Place.Flux’ [@The Artery]  |  ‘Pop-Up Mall’ [SPCOM 491] 
Waterloo, ON. | Feb. 2015 – May 2015 

Curated the visitor’s experiences by desiging the gallery environ-
ment to promote viewing in a pre-determined way. Each show 
was accompanied with a curator’s statement which built and 
help set the tone/perspective for the show. 

‘FLOWCRUX’
     

Creator/Designer/Developer
INDIVIDUAL COURSE PROJECT
Created brand from scratch including logo design; style guide; moodboard and colour 
scheme. Used market analysis, competitor research, user reserach [personas and empathy 
mapping] to gain insight and empathy to the efficacy of this potential solution. Utilized user 
flows, wireframing, prototyping and continued testing to design and build this concept 
mobile application. Finally, designed and built a marketing website using HTML & CSS to 
build awareness and access to the mobile app.

‘GREEN CO.’ 
Project Manager/User Reasearch Team Lead/Designer
GROUP COURSE PROJECT
 

As project manager I kept the team on task and on time with deliverables by utilizing a sprint 
methodology in scheduling/completing tasks. I created the brand guidelines usng mood-
boards, colour schemes and font selections to communicate the tone and feeling of the 
mobile application. By completing user inverviews and creating empathy maps, we were 
able to gain empathy and clearly define our problem in order to create the best solution for 
our users. I created the ‘donation’ feature of this mobile application by visualizing user flows, 
wireframes and the final prototype.

DESIGN
Visual Design

Interaction Design
UI Design

Responsive Design
Sketching
Branding

INTERACTION
User Research

Wireframing
Prototyping
User Testing

VISUAL
Sketching

Painting
Video-Editing

TOOLS
Pencil & Paper

Figma
Photoshop

Illustrator
Trello
Atom

InVision

 CODING 
 (working) HTML

 (working) CSS

EXPERIENCE

interaction/ui/ux designer
a designer based in kitchener-waterloo, who is interested in creating positive 
change through the utilization of empathetic, engaging and aesthetic design. 


